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layout programs and reading about their many viewing opfions.

Electronic color palettes and designafion tools abound. Quark offers
the ability to “view” metalic inks on @ computer screen. PageMaker
“shows” what an ink color will look like on uncoated paper versus
coated paper. Software manufacturers lead the user to believe that
“what they see is fruly what they will get.”

Not true! Never was. Never will be.

One of the most significant, et often overlooked, realities
about digifal art is WYSOSINWYGOP. Sound only vaguely famil
iar? Translation: What you see on screen is NEVER what you get
on paper.

It may take five or six jobs before a designer gets bumed —
but bured he or she will be when finally encountering the cus-
tomer who “cuts you no slack.” The job that “looks great on the
computer screen” will always be subject to rejection after it is
put on paper— IF you don't communicate color accurately.

How do such unpleasantries develop? They start when a
designer personally believes in the screen. They become rein-
forced when a client approves a digital preproof. They become
reality when the printer delivers a product that doesn’t meet
expectations. They can be avoided if the proper tools are used
to verify and communicate color decisions right from the start.

Color monitors and digital preproofs cannot and should not
be expected to match ink on paper. Computer monitors use addi-
five, RGB color systems with 72 dpi resolution to project a full
spectrum of colors. Monitors are handy design tools; however,
they show a different color gamut than the prinfing process, and
color memory will vary from one individual to the next, making
monitors an inaccurate color communication fool.

Digital preproofing systems don’t image in the same ways as
a printing press prints. Therefore the preproof can cause unrealis-
fic expectations for the dlient. Digital preproofs are often created
using CMYK crayons, dies, or overlays to emulate PMS ink colors
as well as CMYK process color results. And often, the images are
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very coarse at 300 dpi resolution.

Printing presses use subtractive CMYK color systems that
have an extended range of resolution up to 3386 and a
common imagesetter line screen capacity up to 200 Ipi. Such
ranges are far beyond a computer monitors capacity to project
accurate color ranges.

So how does one head off disaster?

Why not prepare for the inevitable? Break down and buy
those color reference tools now. Invest in your neck. It's connect-
ed fo your head and you know you will need your head later—
when you come fo your senses and gef out of graphic design.

Color communication is serious business. If it weren't, the
Pantone and TruMatch companies wouldn’t offer so many refer-
ence fools fo help predict color results. Here’s a sampling of
ink-on-paper fools that are available.

A Pantone Color Formula Guide ($75)

If you work mostly in PMS colors and can afford only one

tool, buy a formula guide. More than 1000 mixed colors are

shown on both coated and uncoated papers. Toned blacks,
flourescents and double impressions are also featured in the
newest formula guides.

B Pantone Coated Chips/Uncoated Chips ($190)
To further communicate your color-choice message with
clients and printers, buy a two-volume set of “chip” guides.
Six tear-out swatches each of all 1012 PMS colors are
included on perforated shests of coated papers and uncoated
papers. Simply tear out and attach the appropriate chip to
your layout, mockup, or color proof. Your dlient will see the
actual ink color on paper from the very beginning of the pro-
ject. Your printer will have no questions about color matching
with a chip.

C Pantone Metallic Color Formula Guide ($45)
More than 200 metallic colored inks are shown on gloss
coated stock— both “as is” and with overall gloss vamish

for a total of 408 color effects. Metallics are most effective
Continued on back page.
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