
J Pantone Solid to Process Imaging Guide ($90)
Process printing cannot accurately reproduce most clean, bright PMS colors. If you want
to use a PMS color in a process color document without printing it as a fifth color, you
need to know how well it will turn out before you start. This book is most useful for
immediately recognizing which PMS colors can and cannot be adequately simulated in
four-color process printing. More than 940 PMS colors are printed adjacent to their closest
CMYK simulations on coated paper stock.

K Pantone Solid to Process Chips ($190)
This handy chip guide allows you to tear out the side-by-side comparisons for more than
940 PMS colors and their process color simulations. Affix a chip to your mock-up or
layout when presenting concepts or digital preproofs to your client so there will be no
surprises when the film proof or printed job is delivered. All colors are printed on coated
paper stock.

L Pantone Three-volume Survival Kits ($180)
This kit includes one each of the three most popular Pantone color tools; Color Formula
Guide, Process Color System Guide, and Solid to Process Imaging Guide (shown on pages
2 and 3 as items A/H/J). The kit includes a handy, black vinyl, zippered carrying case
that keeps the books hidden from the harmful effects of light when not in use.

M Pantone Tint Effects ColorSuite ($250)
An indespensible library of more than 75,000 creative effects to help designers preview,
select, and communicate a complete range of color ink options. This library includes three
soft cover, spiral-bound, reference books. “Tints” show each PMS color as it will appear
when printed in various percentages and what a photograph would look like if printed as
a color halftone. “Color + Color” shows how two PMS colors will appear when printed in
combination with each other and what a photograph would look like if printed as a color-
plus-color duotone. “Color + Black” shows what one PMS color and black will look like
when printed in combination and what a photograph would look like printed as a
color-plus-black duotone.

N Pocket Pal ($9)
Learn all the industry jargon with this illustrated, 220–page quick-reference guide.
Pocket Pal has been published and updated continuously by International Paper for
more than 50 years. It clarifies the papermaking industry’s complicated basic weight
and size system, describes printing processes, and has a comprehensive dictionary of
graphic arts terms.
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TOOLS OF THE TRADE
B Y P A T T Y S M E T A N A

I’M AMUSED WHENEVER I FIND MYSELF PERUSING PAGE
layout programs and reading about their many viewing options.
Electronic color palettes and designation tools abound. Quark offers

the ability to “view” metallic inks on a computer screen. PageMaker
“shows” what an ink color will look like on uncoated paper versus
coated paper. Software manufacturers lead the user to believe that
“what they see is truly what they will get.”

Not true! Never was. Never will be.
One of the most significant, yet often overlooked, realities

about digital art is WYSOSINWYGOP. Sound only vaguely famil-
iar? Translation: What you see on screen is NEVER what you get
on paper.

It may take five or six jobs before a designer gets burned—
but burned he or she will be when finally encountering the cus-
tomer who “cuts you no slack.” The job that “looks great on the
computer screen” will always be subject to rejection after it is
put on paper—IF you don’t communicate color accurately.

How do such unpleasantries develop? They start when a
designer personally believes in the screen. They become rein-
forced when a client approves a digital preproof. They become
reality when the printer delivers a product that doesn’t meet
expectations. They can be avoided if the proper tools are used
to verify and communicate color decisions right from the start.

Color monitors and digital preproofs cannot and should not
be expected to match ink on paper. Computer monitors use addi-
tive, RGB color systems with 72 dpi resolution to project a full
spectrum of colors. Monitors are handy design tools; however,
they show a different color gamut than the printing process, and
color memory will vary from one individual to the next, making
monitors an inaccurate color communication tool.

Digital preproofing systems don’t image in the same ways as
a printing press prints. Therefore the preproof can cause unrealis-
tic expectations for the client. Digital preproofs are often created
using CMYK crayons, dies, or overlays to emulate PMS ink colors
as well as CMYK process color results. And often, the images are
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very coarse at 300 dpi resolution.
Printing presses use subtractive CMYK color systems that

have an extended range of resolution up to 3386 and a
common imagesetter line screen capacity up to 200 lpi. Such
ranges are far beyond a computer monitor’s capacity to project
accurate color ranges.

So how does one head off disaster?
Why not prepare for the inevitable? Break down and buy

those color reference tools now. Invest in your neck. It’s connect-
ed to your head and you know you will need your head later—
when you come to your senses and get out of graphic design.

Color communication is serious business. If it weren’t, the
Pantone and TruMatch companies wouldn’t offer so many refer-
ence tools to help predict color results. Here’s a sampling of
ink-on-paper tools that are available.
A Pantone Color Formula Guide ($75)

If you work mostly in PMS colors and can afford only one
tool, buy a formula guide. More than 1000 mixed colors are
shown on both coated and uncoated papers. Toned blacks,
flourescents and double impressions are also featured in the
newest formula guides.

B Pantone Coated Chips/Uncoated Chips ($190)
To further communicate your color-choice message with
clients and printers, buy a two-volume set of “chip” guides.
Six tear-out swatches each of all 1012 PMS colors are
included on perforated sheets of coated papers and uncoated
papers. Simply tear out and attach the appropriate chip to
your layout, mockup, or color proof. Your client will see the
actual ink color on paper from the very beginning of the pro-
ject. Your printer will have no questions about color matching
with a chip.

C Pantone Metallic Color Formula Guide ($45)
More than 200 metallic colored inks are shown on gloss
coated stock—both “as is” and with overall gloss varnish
for a total of 408 color effects. Metallics are most effective

Continued on back page.

on coated papers because coating keeps an ink on the surface of the paper. When ink is
kept on the surface, the visual “reflex” effect is more pronounced. Varnish will change
the look of metallic inks but is advised on projects with heavy ink coverage to reduce rub-
off and finger-printing.

D Pantone Metallic Color Specifier ($125)
If you are into heavy metal printing, you may want to invest in a more comprehensive
metallic color communication tool. This color specifier includes tear-out chip pages and
also shows metallic inks in various screen tint, halftone, duotone, and overprint effects.

E Pantone Pastel Color Formula Guide ($35)
Pastel formula guides use different “basic” ink colors than the original formula guides.
The seven basic mixing colors are reduced in strength for easier color matching and have
added lightfastness properties to reduce color fade. Pastel colors are shown on both
coated and uncoated paper stocks.

F Pantone Pastel Chips ($90)
Similar to the original PMS chip guide, all 120 pastel colors plus the seven basic colors
are shown on both coated and uncoated papers. Five tear-out swatches are provided for
each color. Simply tear out and attach the appropriate chip to your layout, mockup, or
color proof.

G TruMatch Process Color Guide ($85)
While TruMatch appears to be the “little guy” in the color reference tools market, their
guide was the original CMYK process color system book for computer graphics. (You will
find TruMatch formulas referenced in most page layout program color palettes.) It was so
successful that Pantone subsequently offered one to compete against it. TruMatch offers
this tool on both coated papers and uncoated papers.

H Pantone Process Color System Guide ($85)
This fan-out formula guide contains more than 3000 process color tint combinations that
are printed on coated paper stock. If you work in CMYK color, this is a must-own tool.
Look through the book until you find the color you want to “create,” and the formula
guide will tell you what percentages of CMYK ink colors to type into the computer.

I Pantone Process Chips ($185)
This two-volume set of ring binders contains more than 12,000 tear-out chips on coated
and uncoated papers. Colors are displayed chromatically, and each chip is identified with
the CMYK screen tint percentage numbers required to “create” that color. The volumes
contain 335 pages, with four perforated, tear-out chips per color.

We invite you to visit our web site
www.howardprinting.com

Leave us an email message and
we will keep you posted about

special programs and industry news.

We appreciate your business!
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